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Abstract: The purpose of this study is to examine the criteria influence the behavior in buying 
cloths online among STML students in UUM. In addition, it investigates the relationship 
between the independent variable (trust, brand, price, quality and user experience) and 
dependent variable (online clothing purchase behavior). The method of this study is by using 
quantitative approach. In this study, primary data were collected used survey questionnaire 
with 302 respondents who have experience on purchasing cloths from online. The results are 
analyzed by using SPSS statistic 25. The finding of this study are all the five independent 
variables have a positive relationship toward online clothing purchase behavior. User 
experience is the strongest independent variable that have positive relationship toward online 
purchase behavior. 
 




Internet is a large system of connected computers around the world that allow people to share 
information and communicate with each other. Since the internet allow people to sharing 
information and communicate with each other, internet become a platform to do online 
business. Nowadays, online shopping was become popular but still have some people do not 
make any purchase from online. They are thinking that online shopping is not safe. Besides, 
online shopping is more risky compare to offline because it involved online payment and 
personal information during purchase online and we are do not know the condition of the 
product. Even though online shopping is risky but clothing is one of the common product 
customers will buy from online. In this research, the study is conducted to identify and focus 
on criteria in buying cloth online among STML undergraduate student. The objective of this 
research is to investigate significant of trust, brand, price, quality and user experience toward 
online clothing purchase behavior. Overall the results showed that trust, brand, price, quality 
and user experience have positive relationship with online clothing purchase behavior. 
 
2. METHODOLOGY 
The method used in this study is quantitative method. For data collected, primary data and 
secondly data was used. For primary data, questionnaire has been used to collect the first hand 
data. Questionnaire design adopted from Napomepech (2014). The questionnaire comprised  
of three section which are section A, B, C, and D. After collected data, data was converted 
into SPSS software to analysis descriptive statistic, reliability of variable, correlation and 
regression. In this study, analysis hypothesis was used 5% significance level. For secondary 
data, journal, article, book, report, internet and newspapers were used to find the related 
information and some issue in this study. The size of representative sample is 302 and the 
targeted population will be the Universiti Utara Malaysia STML students. 
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3. RESULTS AND DISCUSSION 
In this study all the Cronbach’s Alpha value for all the items are more than 0.6 and all the 
items are well-established with acceptable level of reliability. According to Sekaran and Bugie 
(2010), the range of Cronbach’s Alpha above 0.6 shown that the level of accepter and less 
than 0.6 is consider poor. 
Table 1 




Unstandardized Coefficients Coefficients 
Model B Std. Error Beta t Sig. 
1 (Constant) -.077 .143  -.538 .591 
Trust .109 .056 .093 1.968 .050 
Brand .117 .049 .099 2.356 .019 
Price .184 .058 .164 3.180 .002 
Quality .112 .053 .100 2.089 .038 
User .510 .048 .516 10.679 .000 
a. Dependent Variable: Online Clothing Purchase Behavior 
 
According to Table 1, the standardized coefficient for trust is 0.093, brand is 0.099, price is 
0.164, quality is 0.100 and user experience is 0.516. The results showed that user experience 
have the highest Beta value which is 0.516 among all the independents variables. User 
experience is considered as the important predictor in this study. Overall, the results showed 
that all the all the independent variables are significant (trust 0.050, brand 0.19, price 0.002, 
quality 0.038, user experience 0.000) with dependent variable (online clothing purchase 
behavior). The p value of all independent variables is less than 0.05. 
 
4. CONCLUSION 
In conclusion, this study has successfully attained research objectives set earlier which to 
investigate significant influence of trust, brand, price, quality and user experience towards 
online clothing purchase behaviour. All the independent variables were proven to have 
positive relationship with dependent variable. The main criteria influence the behaviour in 
buying cloths online is user experience. The consumer who have experienced on previous 
product will more likely to purchase again. This is because the consumers are well-know the 
products quality. In this study also found that, the platform mostly the respondents used is 
mobile app and the majority app that respondents used is Shopee. In addition, this study will 
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